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The December 2025 Clarity Omnibus survey was conducted from December 4th-11th via national online 
public opinion panels. 1,000 respondents were matched to the voter file. The margin of error of this poll is 
+/-3.1% at a 95% confidence interval.

Attention checks were employed in the survey and respondents who failed attention check questions were 
removed from the sample.

For the first time, responses are weighted to a national universe of likely 2026 General election voters 
using factors including age, gender, race, education, geography, and our 2026g Turnout Model.

Methodology

https://www.claritycampaigns.com/what-we-do/modeling
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Political Views and Attitudes

Do you support or oppose each of the following policies?
Blocking Appropriations: Blocking spending that Congress has approved for all government grants, 
including those for Medicare, food banks, and loans for farmers. -41%

East Wing demolition and ballroom construction: Demolishing the East Wing of the White House to 
make room for the construction of a new 90,000 square foot ballroom, paid for by $300 million in 
private donations. -31%

Tariffs on CA and MX: Adding a 25% tariff (import tax) on all goods, including food and gasoline, 
imported from Mexico and Canada. -26%

Pause on visas and asylum claims from Afghanistan: Placing a pause on asylum claims and visas for 
people from Afghanistan, including those that fought alongside and aided American troops. -8%

Strikes on alleged drug boats: Conducting lethal strikes on suspected drug trafficking boats using 
the US military instead of having the Coast Guard intercept the boats and arrest smugglers. -4%

Mass Deportations: Deporting all people residing in the country without legal status, including those 
who have not been accused of any additional crimes. -3%

National Guard: Deploying the national guard to cities like Washington DC or Chicago to address 
crime. -1%
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Our Partisanship Model predicts likelihood 
that an individual self-identifies as a Democrat. 
Learn more.

Political Views and Attitudes

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Partisanship Model predicts likelihood 
that an individual self-identifies as a Democrat. 
Learn more.

Political Views and Attitudes

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Political Views and Attitudes

N = 451 N = 419



Political Views and Attitudes



Political Views and Attitudes



Political Views and Attitudes

+89%

+5%

+88%

+7%



Political Views and Attitudes



Political Views and Attitudes



National Issues



National Issues

Our Economic Anxiety Model predicts 
likelihood to be facing economic struggles among 
registered voters nationally. Learn more.
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National Issues

Our Climate Change Priority Model predicts 
attitudes toward climate change for 
registered voters nationally. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


National Issues

Our Fiscal Progressive Model predicts attitudes 
toward raising taxes to balance the budget 
among registered voters nationally. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Choice Support Model predicts likelihood 
that an individual believes abortion should be 
legal. Learn more.
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National Issues



Our Likely College Model predicts likelihood 
to hold a four-year college degree. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Religious Services Attendance Model 
predicts likelihood that an individual attends 
religious services frequently. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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If Atheist/Agnostic N = 227



Our Likely Gun Owner Model predicts 
likelihood to own a gun or live in a gun-owning 
household. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Demographics

Our Likely Retired Model predicts likelihood 
that an individual is retired. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Media Consumption

Our Low Social Media Model predicts 
likelihood that an individual uses less social 
media and is not as reachable. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Media Consumption

Stay tuned! We are revamping our Low TV 
Model into a new suite of Media Consumption 
scores. Send any feedback in the meantime.
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Learn more about our Omnibus survey

contact@claritycampaigns.com


